No. 4/6/2024-1ELECTION
- HARYANA GOVERNMENT
Chief Secretary’s Office
Election Branch

Dated, Chandigarh the 29" January, 2024
To

Chief Secretary to Government Haryana (in Services-II Branch),

All the Administrative Secretaries to Government Haryana,

All the Heads of Department in Haryana,

All the Managing Director of Boards/Corporations in Haryana,

All the Divisional Commissioner’s in Haryana,

All the Deputy Commissioner’s-cum-District Electoral Officers in
Haryana,

All the Superintendent’s of Police in Haryana,

All the Vice Chancellor’s of the Universities in the Haryana.
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Subject:-  Model Code of Conduct - Publication of Advertisements - Regarding.

*hEk

Sir

I am directed to refer to letter No.
437/6/INST/ECI/FUNCT/MCC/2024(ADVERTISEMENT)/334, dated 02™ January, 2024,
received from Sh. Narendra N. Butolia, Sr. Principal Secretary, Election Commission of India,
Nirvachan Sadan, Ashoka Road, New Delhi, on the subject noted above and forward the same
for necessary action with the request that these instructions may be brought to notice of all
concerned for information and strict compliance.

Yours faithfully,
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] 291')?* 3
Superintendent Election

Endst. No. 4/6/2024-1Election Dated, Chandigarh the 29" January, 2024

A copy is forwarded to Sh. Narendra N. Butolia, Sr. Principal Secretary, Election
Commission of India, Nirvachan Sadan, Ashoka Road, New Delhi w.r.t. their letter No.
437/6/INST/ECI/FUNCT/MCC/2024(ADVERTISEMENT)/344, dated 02nd January, 2024, for

information.
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Superintendent Election, ~

Endst. No. 4/6/2024-1Election Dated, Chandigarh the 29t anuary, 2024

A copy of letter No. 437/6/INST/ECVFUNCT/MCC/2024(MCC
ADVERTISEMENT)/334, dated 02nd January, 2024, is forwarded to the Chief Electoral
Officer, Haryana, 30-Bays Building, Sector-17, Chandigarh, for information and necessary
action.
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Superintendent Election
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B/\\\L\T (i) /The Chief Secretaries

(ii)

By Speed Post/E-Mail

AR fAdrad 3o gfaea

SECRETARIAT OF THE ELECTION COMMISSION OF INDIA
fAatae wea, e U8, @8 Zear-110001

Nirvachan Sadan, Ashoka Road, New Delhi-110001

No. 437/6/INST/ECI/FUNCT/MCC/2024(ADVERTISEMENTS) / 334 Dated: 27 Jam.acy, 2024 -~

of all States and Union Territories.

The Chief Electoral Officers
of all States and Union Territories.

Subject: -Model Code of Conduct — Publication of Advertisements — Regarding.

Reference: Commission’s instructions:

(i)
(ii)
(iii)
(iv)
(v)
(vi)
(vii)
(wiii)
(ix)
(x)
(xi)
(xii)
(xiii)

Madam/Sir,

The Commission has issued various instructions from time to time on Publlcatlon of

No. 437/6/28/2004/PLN-III, dated 29.09.2004
No. 437/6/2004-PLN lIl, dated 24.12.2004

No. 3/9/2007/JS-11, dated: 03.08.2007 CS (Busy)

No. 437/6/INST/2009-CC&BE, dated 23.02.2009

No. 437/6/INST/2008-CC&BE, dated 13.04.2009 &s

No. 437/6/CG/2013/CC&BE, dated 09.10.2013 SN

No. 437/6/CG/2013/CC&BE, dated 17.10.2013 -

No. 437/6/CG/2013-CC&BE, dated 30.10.2013 qd

No. 437/6/1/2014/CC&BE, dated 01.04.2014 4
No. 437/6/ ECI/INST/FUNCT/MCC-2017, dated 06.01.2017 /

No. 437/6/1/ECI/INST/FUNCT/MCC/2021, dated 13.03.2021
No. 437/6/INST/2014/CC&BE, dated 11.09.2014, and Jo.0/24
No. 437/6/INST/2015-CCS, dated 29.12. 2015 o

VS hox ”h“/\\'\aq |
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Advertisements during the period of enforcement of Model Code of Conduct. Following are the" ,,,,)

consoli

idated instructions in supersession of all the instructions issued vide letters listed above:

|E

I. Advertisements at the cost of Public Exchequer

(a)

Sub-para (iv) of para VIl - 'Party in Power'- of the Model Code of Conduct for th

e Guidance of

political Parties and Candidates provides that: -
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r to the date of announcement of ele

etc. U
photos of political |
display of such hoardings and a
sements or pbsters were displayed prio
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i Displ :
(i) Play of election posters, hoardings, banners, etc

permitted even if it js 4 o4 in any Government/psu premises is not
ommercial space. The ¢
. ommer

Undertakings (PSUs) e O ghila

during electi '
€ election periods cannot be used for displaying political advertisements
(ii) In case there i |
&F e ot
€ IS no specific provision in the by-laws of PSUs, or in their agreements with th
e

advertisement t i
, the PSUs may be instructed to add a para in their commercial agreements with

commercial agenci m i i idi h m
g ies/co panies while providing space on lease to the advertisement agency for placing
commerci rti i iti m

ercial advertisements that “No political advertisement shall be displayed/pasted at the Space

r . - . .
provided on lease for commercial advertisement like airport, railway stations, inter state/local bus
stands, Gouvt. transportation, post offices, Government hospitals/dispensaries etc. (except on main
highways, main. roads etc.) during the period of Model Code of Conduct . If there is any political

advertisement in the provided space, the same shall be removed immediately on enforcement of the
Model Code of Conduct.”

(iii) In the case of Halls/Auditoriums/Meeting venues owned/controlled by the Government/local
authorities/PSUs/Cooperatives, if the law/guidelines governing their use do not preclude political
meetings therein, there is no objection to it but, it shall be ensured that the allocation is done on
equitable basis /and that there is no monopolization by any political party or candidates. In such venues,
displaying of banners, buntings, flags, cut-outs, may be permitted during the period of meetings subject
to any restrictions under the law/guidelines in force. Such banners, flags, etc. shall be got removed by
the party/individual who used the premises immediately after conclusion of the meeting, and in any
case within a reasonable period after the meeting is ovevr. Permanent/semi-permanent defacement such
as wall writing/pasting of poster etc. shall not be permitted in such premises. The ECI Observers shall

closely monitor compliance, and will specifically mention it in their reports to ECI.

11l. Broadcasting of election related matter over Radio during period of forty - eight hours ending with

hour fixed for conclusion of poll

Clause (b) of sub-section (1) of Section 126 prohibits display of election matter QR T
= . ’ 1 d

apparatus. It is clarified that radio would be treated as ‘other similar apparatus for this purpose an
i - lause (b
hence broadcasting /propagating any election matter through Radio would be covered under clause (b)

and would not be permissible during the period of 48 hours mentioned in the said section.
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V. Display of Photog of Polit;

tical Functiongri
na i1
plaques etc. "€ on beneficiary cargs

’

electric bills, Construction Site

States having circulation in poll going States
(i) It has been observed that certain advertisements highlighting welfare schemes and
achievements of the Central Government and State Governments are published by some non-poll going

State Governments, in the editions of Newspapers in the States where elections are going on. The
Commission considers this to be a violation of the spirits of the Model Code of Conduct.
(ii) The Commission has directed that all such advertisements, issued by non-poll going State

Governments during the Model Code of Conduct period shall be forwarded to the Commission for

clearance before they are sent for publication in newspapers having edition or having circulation in the
poll bound States.

(iii) If any violation of the above instructions come to the notice of the Election Comnmiission, the

Secretary/Director of Information & Public Relations of the concerned State government shall directly
be held responsible for such lapse.

e i \ i t
VII. Equitable opportunity to have access to advertisement spaces for election related advertisemen

(i)

iti i i tc., or
If the local law expressly permits or provides for writing of slogans, displaying posters, e

I, i i i I , @S a alnS a



Govt. premise) on payment or otherwise, this may be allowed strictly in accordance with the relevant
provisions of the law and subject to Court orders, if any on this subject. It should be ensured that any

such place is not dominated/monopolized by any particular party(ies) or candidate(s). All parties and

candidates should be provided equal opportunity in this regard.
(ii) If there is a specifically earmarked place provided for displaying advertisements in a public
place, e.g. bill boards, hoardings etc. and if such space is already let out to any agency for further

allocation to individual clients, the District Election Officer through the municipal authority concerned, if

any, should ensure that all political parties and candidates get equitable oppertanity to have access to

such advertisement space for election related advertisements during the election period.

The above instructions of the Commission shall be brought to the notice of all concerned for strict
compliance.

Yours faithfully,

(NARENDRA N. BU OLIA)
SR. PRINCIPAL SECRETARY
f




